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When a business spends money, it rightly 
expects to get value. Right now many are also 
asking whether their spending also reflects their 
values. The disproportionate impact of Covid-19 
on Black and Latinx communities, as well as the 
long-standing wealth, income, opportunity and 
equity gaps that persist are front and center for 
good reason. There is unprecedented interest in 
taking meaningful action. Few options provide the 
opportunity for direct impact like the power of 
your purchasing.

Conscious Customers provides the strategy and the 
connections you need to put Black and Latin owned 
businesses at the center of your spending. We don’t 
just send you a list. Our work starts with understanding 
both your goals as a company and your needs as 
discerning purchasers of goods and services. We help 
you prepare the ground for building relationships and 
making meaning within your culture, authentically 
communicating your commitment.

The Conscious Customers team is inspired by the 
possibility of change and committed to empowering 
those who can make it happen. What makes us 
different is our track record of doing this work 
successfully inside companies like yours; our deep 
connections to Black and Latin owned businesses and 
networks; our experience creating millions of dollars 
of commercial activity with them while fostering 
lasting relationships; and our ability to communicate 
the significance of the effort with credibility that 
becomes part of your story and your success.

Putting
Black & Latin
owned
businesses
at the center
of your
spending.”
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Preparing your company 
and culture to embrace 
your purchasing power 
takes preparation and 
strategy. After all, there 
are people making 
spending decisions all 
over, at almost every 
company, every day. Our 
deliverable is not just new 
transactions; it is a plan for 
internal transformation 
built around deeper 
understanding and 
successful new 
relationships. We help get 
you ready to make this a 
meaningful, sustainable 
change that can shift the 
culture, strengthen the 
company and have lasting 
impact.

We curate a specific 
catalog of Black and 
Latinx owned businesses 
to align with your 
spending. A questionnaire 
and meaningful time 
listening to your goals and 
objectives helps to ensure 
what we curate matches 
your needs. We make 
warm introductions to 
vendors, to ensure your 
relationships get off to a 
great start. We plan to 
create an entire 
community of practice in 
which you will benefit 
from the insights of other 
businesses going on 
similar journeys with us.

Our employee and 
stakeholder engagement 
program starts with what 
we call the $1K 
Challenge. It’s simple. We 
help you invite 
employees to challenge 
themselves by 
committing to shift $1,000 
of their anticipated 
personal and household 
spending to outstanding 
Black and Latin owned 
businesses. Books, wine, 
food, gifts, skin or hair 
care products, 
homeowner services; you 
name it, we know it. 
Employees who opt in 
complete a simple 
questionnaire and our 
team sends them each a 
custom, curated 
spending plan, 
introducing them to some 
great ideas. And we 
engage them in a 
community of individuals 
and families motivating 
each other to have an 
impact.

Strategic 
Advisory

Corporate 
Purchasing and 
Procurement

Employee
Engagement
Program

Be a Conscious
Customer!

4             CONSCIOUS CUSTOMERS



Izzy Jacques
Izzy leads our customer success program, meticulously curating spending 
plans for businesses as well as for individuals and households; and 
supporting successful implementation of those plans. Izzy brings deep 
insights to her role from her experience creating the first ever Black and 
Latinx owned business purchasing program for a global company’s 
Massachusetts division. Izzy holds a Bachelor’s in Managerial Economics 
from Bentley University and received a certificate in Diversity and Inclusion 
from Cornell University.

Gloria  Porras-Velasquez
Gloria leads our marketing team and is focused on bringing out the 
dynamism and unique value of each of the businesses we recommend. 
Gloria brings deep experience in healthcare and hospitality to our work 
developing purchasing plans. She also part-owner of a Boston based 
Creative  Studio.

Art Velasquez
Art leads our creative process. He is a digital designer and photographer 
whose energy and ideas bring Conscious Customers to life. He is also part-
owner of a Boston based creative studio. In 2019, Art was honored as an 
"Amplifier" by Amplify Latinx, the leading Latinx Civic and Professional 
Organization in Massachusetts.

Andy Tarsy
Andy leads our strategic advisory services program. He helps clients align 
their business vision with their values, with a focus on diversity, equity and 
inclusion. Andy is a former civil rights attorney and his ongoing 
contributions to racial justice work have been recognized by the NAACP 
and by communities throughout the Boston area and beyond.

Who
We Are
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We are dedicated to delivering impeccable service 
connecting our clients to the extraordinary talent and 
value found in America’s Black and Latin owned 
businesses. Our team has built programs that engage 
diverse audiences and create millions of dollars of 
commercial relationships. We turn great companies and 
their most important people into conscious customers.



BE A CUSTOMER.   GET ACTIVE.   GET READY.   GET CONSCIOUS.

www.ConsciousCustomers.com


